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Seven Ways to Get Your 
Site in Shape 



First, a little about me. 

•  Publishing is the common thread of my career—
I’ve been an editor, author, Web director, and 
Web designer (pretty much in that order). 

•  I’ve worked with dozens of authors, publishers 
such as Chronicle Books, Harper Collins and 
agents like Frances Goldin Literary Agency. 

•  I’ve seen how a well-designed site can elevate an 
author’s work in a variety of ways. 

•  For a Web platform, I work primarily in 
WordPress (and highly recommend it). 



A few reasons why your site 
probably needs a tune-up 

•  You launched it more than 2 years ago. 
•  And… you haven’t updated it since. 
•  There is missing or outdated content. 
•  When you Google your name or your book titles, 

you don’t come up on the first page. 
•  It’s in Flash (shudder!).  
•  You aren’t using social media—or if you are, 

social media isn’t integrated into your site. 
•  Your publisher isn’t providing the marketing 

resources it once did. 



Bluntly put… 

Taking control of your online 
presence will help you connect 

with readers, increase sales, 
and propel your career 

forward. 



Tip One:  
You are a writer. So write 
your site content. 



Avoid marketing copy 

•  I often find authors sites that have content cut-
and-pasted from their publisher’s marketing 
materials.  

•  Your site is another opportunity to bring your 
voice to your readers.  

•  Everything from the author bio to the homepage 
copy should be crafted by you.  



Robert L. Forbes Author bio: robertlforbes.com 



My own Personal Page at lisahazen.com 



Lena Dunham’s “About the Ather” page: lenadunham.com  



Tip Two:  
Get Comfortable with 
Social Media 



Social media is less scary than you 
think it is 

•  Even if you don’t like social media, you should be 
on it.  

•  Social Media is an easy and free way to connect 
with your readers.  

•  When people “like” your Facebook page or 
follow you on Twitter, they are inviting you into 
their personally curated online world. 

•  Commit to posting at least once a week to keep 
your content fresh.  



Author Vicky Vlachonis: vickyvlachonis.com 



John Green’s Twitter @johngreen 



John Green’s site: johngreenbooks.com 



Tip Three:  
Get Comfortable With 
Self-Promotion 



Your site is no place for humility 

•  Include all your (good) press. If you spent time 
on a best-seller list, mention it. 

•  Make it clear how to buy your books. 
•  Set up affiliate accounts with online retailers to 

get your cut. 



JoJoMoyes.com 



ReallyGoodMom.com 



Tip Four:  
Invite Visitor Interaction 



Your site is an opportunity to 
connect with readers 

•  Consider the different ways you can make that 
connection. 

•  Include an FAQ section. 
•  Post a discussion guide. 
•  Consider a blog—and enabling (approved) blog 

comments. 
•  Make it easy to find your contact information. 
•  If you are feeling really daring, you can offer to 

Skype with readers in a discussion group. 



GretchenRubin.com 



NewsAndPews.com 



Tip Five: 
Make It Easy To Get Your 
Work Reviewed 



Courting the media 

•  Many reviews never get written because the 
journalists don’t have the information needed to 
write reviews. 

•  Include a press room on your site. 
•  Include both a long and short author bio (written 

by you, not your publicist). 
•  Include a press release, including a version as a 

PDF. 
•  Downloadable hi-res images for print and Web. 



Press Page for JuliaSweeney.com 



AdmissionsEssayBootCampBook.com 



Tip Six:  
Fully Utilize the Web 
Medium 



The Web can do things that  
print can’t 

•  Let the Web bring your work to life in the 
printed page can’t. 

•  Video and audio have never been easier to use. 
•  Take advantage of dynamic content. 
•  Make it easy to contact you in the way that you 

prefer to be contacted. 



MomHead on Jojostein.com 



App for NightFilm: MarishaPessl.com 



SaraParetsky.com Podcasts 



Tip Seven:  
Give Away Content 



When you give away content, it 
pays off 

•  There is a common (and understandable) 
reluctance to giving away content for free. 

•  Preview the first few chapters and you will draw 
in your readers, leaving them wanting more. 

•  Your site is an opportunity to include 
information that didn’t make it into your book. 



VickyVlachonis.com FAQs 



SaraParetsky.com Critical Mass Epilogue 



French Children Don’t Throw Food Excerpt: PamelaDruckerman.com 



PamelaDruckerman.com 



Connect with me:  
 
lisahazen.com 
lisa@lisahazen.com 
@lisabagg 
www.facebook.com/
lisahazendesign 
 
 



Questions?  



For a PDF copy of this 
presentation, visit 
lisahazen.com and look 
under NEW & NOTABLE 


